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Introduction to Model UN

An activity in which students are assigned:
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What Happens During a Conference?
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What Skills Are Developed?
Negotiation & Public Professional
PR
> Networking ¥ Speaking Writing & Research
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OVERVIEW

Purpose
This report serves to update your business, organization, or

department on the conference, your sponsorship activities, the
impact of those activities, and suggest recommendations for future

conferences.

Conference Summary
The twelfth (12th) annual Indiana University Model United Nations

Conference saw 326 high school and middle school students from
across the nation come to Bloomington to debate International
Affairs at a 3-day conference. Participants, on average, rated the
conference 4.31 out of 5 and 97% indicated they would return next

year.
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OVERVIEW

Participant Demographics

Count of What year in high school are you?

Freshman

Junior

Senior

Sophomore

Based on a voluntary feedback form given to attendees, the

conference comprises primarily upperclassmen.

At the end of the conference, we surveyed all attending students on
how their attitudes towards IU changed, their likelihood of returning

to IndianaMUNC, and their likelihood to visit a sponsor.

37.04% 48.15% 62.50%

More likely to attend Interested in Feel *‘more likely’ to

Indiana University Math or Science engage with sponsors
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SPONSORSHIP ACTIVITIES

Your organization may participate in the following

sponsorship activities:

Tabling | $350 (+$200 for second table)

A table for your organization and its representatives in the O’Neill

School Atrium to engage with attendees at multiple social events
and throughout the conference duration. Such events include group
dinners, meal-plans, and conference breaks. You send

representatives and materials to the location for the weekend.

Opening/Closing Ads 250

A slide in an automatic slideshow in Alumni Hall prior to and after
Opening and Closing Ceremonies. We read a blurb in a sponsorship
dedication alongside your slide during both ceremonies. You submit

a PowerPoint slide and short blurb (60 words maximum).

Delegate Guide Advertisement 200

A printed ad for your organization in our delegate guide, distributed
to all 325+ attendees, ~30 faculty advisors, and numerous parent
chaperones for IndianaMUNC. You submit an 8.5 x 10” full page

advertisement.
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SPONSORSHIP ACTIVITIES

Website Feature | $150

Your organization’s logo as a hyperlink on a special section of the

conference homepage and website footer (live from after payment
until the next academic year). Grants placement priority on the
included “"Our Sponsors” subpage and allows this page to also
include your hyperlink. You submit your logo as a vector (.svg), a

brief one-sentence blurb, and a hyperlink to your website.

Electronic Display | $150

A slide of your choice placed in an automatic slideshow presented

across all hallway screens in the O’Neill School for the duration of

the conference. You submit a PowerPoint slide that cycles on repeat.

T-Shirt Logo | $100

A logo for your business, organization, or department on the back of

the conference T-shirt. At IndianaMUNC XII, over 70 shirts were
distributed to conference attendees. You submit a vector of your

logo.

Delegate Book Coupon Ad | $50
If you are a business and would like to add a coupon for delegates

to bring to your business, please select this option.

Indiana Model
in

[ indianamun.com (0) indianamunc_xii : :
I . — United Nations




@ IndianaMUNC XIllI Sponsorship Report

SPONSORSHIP PACKAGES

Platinum (7 items) | $1,000 (Saves $250)
e Tabling

Opening/Closing Ads and Recognition

Delegate Guide Advertisement

Website Feature (special recognition added)

Electronic Display
T-Shirt Logo
Delegate Guide Coupon Ad

Engagement Focus (2 items) | $500 (Saves $100)

e Tabling
e Opening/Closing Ads and Recognition

Digital Presence (3 items) | $450 (Saves $100)
e Opening/Closing Ads and Recognition

e \Website Feature

e Electronic Display

Brand Awareness (4 items) | $400 (Saves $100)

e Delegate Guide Advertisement

e Website Feature
e T-Shirt Logo
e Delegate Guide Coupon Ad
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SPONSORSHIP BREAKDOWN

For IndianaMUNC XII, such sponsorship activities were

broken down by percentage types of sponsorship utilized:

Wehsite

Del Guide Features

Electronic Display

T-Shirts
14.7%

Tabling

Opening/Closing Ads

As shown above;
- 11.8% of total sponsorships went to Website Features,
- 11.8% to Electronic Displays,
- 14.7% to T-Shirts,
- 14.7% to Opening/Closing Ads,
- 19.6% to Delegate Guide Features,
- 27.5% to Tabling.
For IndianaMUNC XII, it was found that 77% of sponsors were IU

affiliated, and 23% were outside businesses and organizations.
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SUCCESSFUL SPONSORSHIP

What we need from you

-  Well-Designed Advertisement/Logo: Your advertisement is
most effective with an interesting and attention-grabbing logo.
This means a high resolution vector that displays well on
t-shirts and our website.

- Clear Instructions on Advertisements: Slide materials and
other avenues should include instructions for attendees on how

to engage with your organization.

Our promise to you

Sponsorship value of at least $100 will have your logo placed on the
“Our Sponsors” subpage of our website, which we promise to
maintain to ensure ease of access for our attendees. IndianaMUNC
will continue to produce high-quality t-shirt designs that encourage
students to purchase and engage with your materials. IndianaMUNC
will keep clear and open communication with your organization

about sponsorship materials and future sponsorship opportunities.

Our conference occurring from February 12th-14th, 2027 strives
for excellence year after year. We hope that you will join us on this

educational journey to provide a quality experience for attendees.
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